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DISCLAIMER

Statements and material contained in this Presentation, particularly those regarding possible or assumed future per nce or potential growth of the
Company, industry growth or other trend projections are, or may be, forward looking statements. Such statements relate to future events and expectations
and, as such, involve known and unknown risks and uncertainties. The information contained in this presentation is for mforrﬁa@canal pUrposes only and does
not constitute an offer to issue, or arrange to issue, securities or other financial products. The information contalqed in this pres:entatli;s not investment or
financial product advice and is not intended to be used as the basis for making an investment decision. The presehtatlog has-been prepared without taking
into account the investment objectives, financial situation or particular needs of any particular person. No representation or warranty, express or implied, is
made as to the fairness, accuracy, completeness or correctness of the information, opinions and conclusions contained in this presentation. To the maximum
extent permitted by law none of the Company, its directors, employees or agents, nor any other person accepts any liability, including, without limitation, any
liability arising out of fault of negligence, for any loss arising from the use of the information contained in this presentation. In particular, no representation or
warranty, express or implied is given as to the accuracy, completeness or correctness, likelihood of achievement or reasonableness or any forecasts,
prospects or returns contained in this presentation nor is any obligation assumed to update such information. Such forecasts, prospects or returns are by
their nature subject to significant uncertainties and contingencies. Before making an investment decision, you should consider, with or without the assistance
of afinancial adviser, whether an investment is appropriate in light of your particular investment needs, objectives and financial circumstances.




z._‘""=

family zone

CAPITALSTRUCTURE

Ordinary Shares 134,198,731*
Restricted (founder escrow) 22,566,971
Founders 16.2%
Top 10 Shareholders 35.4%
Top 20 Shareholders 52.2%
Performance Based 45,516,702
Performance Shares 30,499,997
Performance Rights 3,966,667
Employee Options 11,050,038
Other Securities 15,053,218
Director Options 4,000,000
Prospectus Options 6,569,688
Broker Options 4,483,530

ASX:FZO-13.04.18

0.54 aup

* Proforma assumes exercise Class A Performance Rights

CORPORATE HIGHLIGHTS

CUSTOMER BILLINGS $1.72m

Q1-18

Invoicing to edu, consumer and wholesale customers.

$593k
$307k Q4-17
$182k Q3-17
Q2-17
RECENT TRADING DASK

$0.80

$0.80

May Jun Jul Aug Sep Oct Nov Dec 2018 Feb Mar Apr



S8 TEAM

Tim Levy Crispin Swan John Sims
Managing Director Sales Director Chairman
Experienced entrepreneur and Experienced global telco sales Globally regarded global telco

telco executive. executive. & technology executive.
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CYBERBULLYING

of today’s youth have
87% been exposed to
cyberbullying

Research shows over 30% of students have
experienced cyberbullying and almost all have
been exposed to it.

SLEEP
Research clearly shows a high correlation

between a lack of sleep and depression, as well
as behavioural and learning issues.

3outof4

teens do not get
sufficient sleep

PORNOGRAPHY
93% ¢ 62%
of boys of girls

have watched pornography

According to the AMA there is a “strong link”
between online porn and adverse sexual and
mental health outcomes.

SCREENTIME
The average teen is online for
L 5 hours a day

and checks their phone

50 times a day

After rising since the early 1990s, adolescent
self-esteem plunged after 2012. Research
suggests that teens who spend less time in front
of screens are “happier”.

GAMBLING

70% of teens gamble
each year

2 0% of adolescents access

gambling sites

Gamblification is the term coined by experts
concerned about the growing inclusion of
gambling features in children’s apps.

SEXTING

70%
of teenage girls believe
sexting is normal

The majority of teenagers now regard sharing
explicit material as normal. Over half of girls
feel pressure to take & share sexual photos.



o8 TODAY’'S APPROACH IS BROKEN

@ v Major challenge today 0| v Commoditised providers
v Complex/limited options O 00 v Seekdifferentiators

v USD 2.5Bn market today v Regulatory responses

@ v Amajor challenge Global Opportunity
v Massive investments
US$100Bn

v Challenges moving “off-net”

* Parks Research



FAMILY ZONE STRATEGY

EMOTIVE, TOPICAL & RAPIDLY
EVOLVING CHALLENGE

@ PARENTS  VAST. UNSATISFIED
& GLOBAL MARKET
@ SCHOOLS AN UNRECOGNISED
LEVERAGE OPPORTUNITY

O
— PROVIDERS OFFER SCALE &

000 DISTRIBUTION



288 OUR CYBER SAFETY ECOSYSTEM

Cloud policy platform
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School Zone Home Zone

Keeping students Keeping students
safe at school safe at home
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33 COMMERCIAL MODELS
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Designed to drive subscription revenue

DIRECT EDUCATION WHOLESALE
v $5.95/m Family Packs v License Software v #Revenue Share
$ i ]
v $i9 bACCESS Fell v Partner Programs ¥ zSerwce fees
v *Cyber Experts v $59/yr Family Packs v *User Add Ons
v $User Add Ons

v Sold in pack bundles

Typically $10k-$14k pa multi-year

contract with built in growth as
school penetration builds. License
Revenue

Subscription Revenue

10
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+ 600

Schools ANZ/USA

+550

School Networks

+ 350k

Users Daily

At 30 April 2018

GROWING & GLOBAL

+ 160 + 40k
Partner Schools Subscriptions
+20% +$5.5m
School Penetration Of Contracts
$1.72m
CUSTOMER BILLINGS Q1-18
$593k
$307k Q4-17
$182k Q3-17
Q2-17
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o8 NOW A LEADING GLOBAL PROVIDER

RAPIDLY EXPANDING TELCO NETWORK

f«é TELKOMSEL AP PLDT =
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Qlc@lel
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G B ourPact
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' @ Net Nanny*®

Completeness: Cyber Safety

Consumer Yield
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circle
@ Oustodio

paloalto

NETWORKS
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Meraki

= @ Lightspeed
@~ Systems

COMPETITIVE EDGE

IP Protection

Extensive patent portfolio in policy
management and related features.

Cyber Partnerships
Investment in cyber experts leverages
local expertise and local advocacy.

School Partnerships

Drive consumer take-up through solving
school challenges, leveraging influence.

Access Partnerships
Drive ubiquity through telcos and ODMs.

Supporting the majors

Commercial model supports the
objectives of telcos, OS’s and platforms.
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SOCIAL MEDIA

o
45%
. ' of pre-teens are
accessing social media

2 O% of students are on social

media during class

Research clearly shows links between social
media use and mental health, body image,
behaviour and educational outcomes.

Children

Being ‘everywhere’ gives us unparalleled
insights into the use of technology by children.

SOCIAL MEDIA USE ON MOBILES
45%

40%
7))
Seniors 35% E

w
30% Q
=

WAV—/ 25% ;
Juniors L
20% O

X
. 15%

10%
9am 11pm 1pm 3pm

TIME OF DAY
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RISKY ACTIVITY

Accessing of %
questionable 54

content each 6 5%
month: 7 5%

83%

KIDS
(0-8)

CHILDREN
(9-12)

JUNIORS
(13-15)

SENIORS
(16-17)

Research shows the high proportion of students
taking risks or encountering threats online.

AFTER SCHOOL RISKY ACTIVITY

KIDS (0-8)

3pm

4pm Spm

TIME OF DAY

épm

% OF STUDENTS

15



33 THE POWER OF OUR ECOSYSTEM
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Donvale
Christian College

A week after roll-out, 60% of Donvale families
had onboarded.

“The biggest thing for us has been erasing that line in
the sand between school and home. With Family Zone,
for the first time, we have a platform that engages
parents as the partners that we want and need them
to be to keep our students safe.”

Josh Lyon
Business and ICT Head

16
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MANAGEMENT

MARKET

PRODUCT

STRATEGY

EDGE

PROOF

INVESTMENT DRIVERS

Proven experience in the areas critical to
success - telco, tech & retail.

Poorly addressed and open. Estimated
+90Bn un-met global demand.

Universal approach is the only workable
solution to the challenge.

Leverage built-in with schools, telcos &
ODMs.

Carriers and ODMs no threat. Existing
products operate in silos.

Already aleader in EDU. Major carriers &
ODMs buyingin.

CONTACTS

Tim Levy

Managing Director
timl@familyzone.com
+61413563 333

Tim Dohrmann

NWR Communications
tim@nwrcommunications.com.au
+61468 420 846

Tim Allerton

City Public Relations
media@familyzone.com
+61412 715707

For shareholder updates and broker
research, please visit our investor centre.

www.familyzone.com/investor
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