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Disclaimer

This presentation has been prepared by Abundant Produce Limited
(ABT). The information contained in this presentation is for information
purposes only and has been prepared for use in conjunction with a
verbal presentation and should be read in that context.

The information contained in this presentation is not investment or
financial product advice and is not intended to be used as the basis for
making an investment decision. Please note that, in providing this
presentation, ABT has not considered the objectives, financial position or
needs of any particular recipient. ABT strongly suggests that investors
consult a financial advisor prior to making an investment decision.

No representation or warranty, express or implied, is made as to the
fairness, accuracy, completeness or correctness of the information,
opinions and conclusions contained in this presentation. To the
maximum extent permitted by law, none of ABT, its related bodies
corporate, shareholders or respective directors, officers, employees,
agents or advisors, nor any other person accepts any liability, including,
without limitation, any liability arising out of fault or negligence for any
loss arising from the use of information contained in this presentation.

This presentation includes forward looking statements within the
meaning of securities laws of applicable jurisdictions. Forward looking
statements can generally be identified by the use of the words
“anticipate”, “believe”, “expect’, “project”, “forecast”, “estimate”, “likely”,
“intend”, “should”, “could”, “may”, “target”, “plan” “guidance” and other
similar expressions. Indications of, and guidance on, future earning or
dividends and financial position and performance are also forward-

looking statements.
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Such forward-looking statements are not guarantees of future
performance and involve known and unknown risks, uncertainties
and other factors, many of which are beyond the control of ABT and
its officers, employees, agents or associates, that may cause actual
results to differ materially from those expressed or implied in such
statement. Actual results, performance or achievements may vary
materially from any projections and forward looking statements and
the assumptions on which those statements are based. Readers are
cautioned not to place undue reliance on forward looking
statements and ABT assumes no obligation to update such
information.

This presentation is not, and does not constitute, an offer to sell or
the solicitation, invitation or recommendation to purchase any
securities and neither this presentation nor anything contained in it
forms the basis of any contract or commitment.

This presentation does not constitute an offer to sell, or a solicitation
of an offer to buy, any securities in the United States. The securities
of ABT have not been, and will not be, registered under the U.S.
Securities Act of 1933, as amended (Securities Act) or the securities
laws of any state or other jurisdiction of the United States, and may
not be offered or sold in the United States except in compliance with
the registration requirements of the Securities Act and any other
applicable securities laws or pursuant to an exemption from, or in a
transaction not subject to, the registration requirements of the
Securities Act and any other applicable securities laws.

ABT: Abundant Produce Limited
AS: Abundant Seeds Pty Limited
ANH: Abundant Natural Health Pty Limited
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Abundant Produce is Australia’s only listed

developer of plant intellectual property.

We specialise in turning scientific expertise
Into vegetable seed, skin care and

nutraceutical revenue streams. ”




Corporate Snapshot

Capital structure and valuation as at 06.07.2018

Ordinary shares M 54,907,500
Share price A$/share $0.30
Market capitalisation ASM $16.5
Debt ASM $0
Cash (31 Mar 18) ASM $2.895
Board of Directors and Key Executives Top 5 Shareholders (6 July 2018)
Name Position :
Name Shares Shares on issue
Tony Crimmins CEO — AS, Director held (%)
Graham Brown Chairperson Mr Anthony Stephen Crimmins 7.2m 13.04
Adam Hajek Non_Executive Director Austratronics Pty Ltd (Adam Ha]ek) 5.6m 10.17
Stuart Richardson Non-Executive Director J P Morgan Nominees Australia Limited 5.1m 9.21
Seona Wallace Non-Executive Director Floraquest Pty Limited (Graham Brown) 3.5m 6.40
. Oak Capital Pty Limited 2.3m 4.19
Shanan Birkin CEO - ANH
ABUNDANT
PRODUCE



Abundant Produce Structure

Abundant
Produce

Australia’s only listed developer
of plant intellectual property (IP)

Abundant Abundant
Natural Health Seeds

Developing skin care and Transforming our
nutraceutical products accumulated IP, expertise,
based on active botanical and scientific infrastructure
ingredients extracted into royalty streams in
from purpose-bred collaboration with
plant varietals research institutions

We create shareholder
value through the
deep-rooted connection
between our entities
and their inherent
sharing of innovation
and IP to deliver
multiple and diverse

revenue streams.



Competitive Advantage

J Abundant Produce has established trusted commercialisation partnerships with top-tier research
institutions. This provides access to advanced research facilities with Abundant retaining IP.

Australa s

UNSW

SYDNEY

U ers ity

At UNSW, we develop the best
method of extracting active
ingredients from plants without
damaging the delicate
structures that make them
effective.
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et
CHONNAM NATIONAL UNIVERSITY
Chonnam National University, Gwangju Korea,
supports our specialist process engineering activities _
and magnesium technology development.

THE UNIVERSITY OF

SYDNEY

At The University of Sydney,
we develop vegetable varieties
high in sought-after botanical
ingredients.
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X e \,eéu PUSAN NAT[ONAL UNIVERS[TY

At Pusan National University,
Busan Korea, we work closely
with a cosmetic bacteriologist to
create organic acids from
vegetable waste streams.
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“ The global seed market, estimated at US$68

billion in 2017, Is projected to reach a value of
US$99 billion by 2022.

We are addressing a large gap in the market
for seed that adapts to low-tech conditions but

still delivers on yield, flavour and size. ”

Source: Research and Markets
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AS Point of difference

We are ideally positioned to benefit from the increasing global population
and consequent rise in demand for food, which stimulates global demand
for enhanced seed varieties.

Key drivers:
High tech greenhouses becoming the norm for feeding the world’s cities

High tech greenhouses need high yielding, high quality seed to enable
more fruit per square meter

Biosecurity global priority - increased regulations to control diseases,
particularly in Australia. This creates the potential to stop seed imports

Cy

AS to leverage its Australian-made status to clear itself of this hurdle

and meet demand from growers and distributors
@y AS’ improved disease testing, breeding and management increases
opportunity domestically and internationally

Qy
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Rising Seed Sales

€y Domestic sales are increasing, targeting high production areas:

©  Sydney
@y  Coffs Harbour
©y  Adelaide

@y  Growers are looking for a point of difference, which we deliver via our better yielding,
temperature tolerant seeds

&y Positive customer feedback on our first season summer cucumbers
Sydney growers will commence picking their second season’s winter crops in August 2018

©  The market for cucumber seed in Australia is 100% imported and is estimated at 21 million
seeds annually, excluding mini varieties

©y  Our tomato inbred hybrid program will mature in FY2019/20 into the largest vegetable seed

market
@ Our global distributor handles €80 million in tomato seed sales to Europe and Mexico alone
Gy
ABUNDANT o ABUNDANT
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Timeline

+  Grower trials & awareness

+ Disease testing

+ Tomato hybrid seed
production for trails

+ 1stassessment of tomato
co-hybrids (Spain)

+ Attracting influencers in
seed sales through growers

Qy
ABUNDANT
SEEDS

Finalise disease package for
Tomato hybrids

Early summer tomato
distributor trials

Commencing grower
cucumber seed sales

Small sales tomato seed home
market

Distributor agreement
domestic cucumbers

2nd assessment of co-hybrids
(Spain and France)

AS domestic tomato hybrid
seed production

1st round co-hybrid release
(late 2020)

Start of domestic distribution
of tomato hybrid seeds to
large scale growers (late
2020)

Growth in domestic
cucumber seed sales



Investment in Developing Seed IP

Cy

Cy
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We recently launched the Phenome Networks software programme to manage data in our
breeding programmes

Through this programme we know where our seeds’ mothers and fathers are from, allowing
us to replicate and improve effortlessly

Through the software we have created an inventory programme to record all seed
movements, trial data and stock levels

Same software program used by Monsanto having transitioned from their inhouse $US4.5
million program. Cost to AS $5,000/year
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Global revenue in the natural and organic
personal care products market was worth
US$12.1 billion in 2017 and is expected to
Increase at a CAGR of 8.3% over the decade
ahead. The global market is expected to be
valued at US$29.5 billion by the end of 2028. ”

Source: Persistence Market Research
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Commercialising Now

Four key pillars of focus — delivery growth

Domestic
Australia Brand
> Market Launch Awareness &
- Commencing , Impact
Q2 FY19

China
E-Commerce

Launching
Q1 FY19

Innovation &
Product

Development




Key Drivers — Large Markets

% The natural skin care segment is outperforming the broader skin care market,
driven by:

% growing consumer awareness about the efficacy of natural and organic
personal care products;

¥ a desire to make cleaner, greener lifestyle choices; and

W increasing concerns about the potential hazards of synthetic chemicals

W .
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ANH’s Natural Product Timeline

2016 2017 2018
|
Q Q Q Q

+ Research and « Face cream launch « Commercialisation « Build and maximise sales
development » Shopify website launch phase » Release new cleanser,
* 5 new SKUs of face, toner, essence and
body & skin ranges magnesium products

+ Signed three Australian
Women Footballers as
ambassadors

* Re-release face cream
and magnesium

“ products
?
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Sales Growth Set to Flourish

“Abundant” trademark registered in China in July 2017 — allows sales into Chinese
market

Diagou channels commenced in Australia, leveraging existing relationships to ensure
loyalty to introduced product

Six products released to date, all sold via ANH’s website. In a matter of months post
launch, ANH achieved sales of $123,000 for its ActiveLyco™, magnesium and salt
ranges in the March 2018 quarter

Activation, sales, marketing and distribution agreement signed with healthcare
channel partner HealthOne to distribute ANH’s growing product range domestically
through pharmacy banner groups and pharmacies

Launching into China e-commerce now - JD Global

N <9 ABUNDANT
lFru[_ o PRODUCE

P



Production and Logistics

Baxter Laboratories production facility secured in Victoria — TGA and GMP certified
Highly transparent Australian supply chain traceability:

Purpose-bred vegetables grown at University of Sydney

Extract completed at UNSW

Product manufactured at Melbourne facilities

Secured and contracted packaging closures with Yonwoo, the No. 1 manufacturer
of cosmetics containers in South Korea

abundant Q) A5R030
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Distribution Channels — Australia

HealthOne retail plan being rolled out with products expected instore in Q2 FY19

Focus initially on pharmacy banner groups and chemist chains

Further market engagement and activation: A PG H
Signed Australian International Women'’s Football @ 2
Players Lisa De Vanna, Chloe Logarzo and Caitlin  §

A\ [,

Foord as brand ambassadors (12 month contracts) @& PRy cuner ¢ {
F45 and Anytime Fitness individual club support
HealthyLife individual store — consignment sign up

Eastern Suburb Rugby Union Football Club
partnership

Athletics NSW/Masters/Little A's partnership in
negotiation




Distribution Channels — China

In rapid time, Abundant has secured broader and higher-potential distribution in China
than a number of much larger Australian exporter peer companies.

Mkt Cap

Company 06.07.18

Diagou JD.com VIP.com Kaola.com

BWX (Sukin) $700M Yes Yes Yes Yes Yes Yes

A2M (A2 Milk) $7.7B Yes Yes Yes Yes Yes Yes

W JD Global launching all six Abundant SKUs through its online channels in Q1 FY19
W Xianhongshu (Little Red Book) No.1 shopping and e-commerce cross border app for

international brands — launch in negotiation

W
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Launching now
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Investment Highlights
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Abundant Produce is building customer traction with a strong pipeline of attractive,
high-margin products with global distribution potential

Partnering global universities — world leading IP

Commercialising now — led by online and bricks & mortar sales of natural skin care
products

Seed breeding business — technology lead, regulatory change, signed global
distribution agreement

Supported by multiple government grant and research incentive schemes; coupled
with low overheads, this will significantly enhance ABT’s cash position

Ethical, non-GM exposure to the global food crop seed and skin care markets



Thank You
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Tony Crimmins Shanan Birkin

Group Chief Executive Officer — ABT Chief Executive Officer — ANH
t.crimmins@abundantproduce.com s.birkin@abundantproduce.com
+61 414 997 968 +61 402 855 367



