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Company Announcements Office
ASX Limited

Level 4, Exchange Centre

20 Bridge Street

SYDNEY NSW 2000

Dear Sir/Madam
ONEMARKET LIMITED (ASX: OMN)
OneMarket Investor Briefing

Attached is a copy of the presentation to be given at the OneMarket Investor Briefing which
will be held in Sydney today.

Yours faithfully
ONEMARKET LIMITED

—

Simon Tuxen
Company Secretary
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State of Retail
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Retailers & Shopping Centers Have Been Effective At
Reaching Consumers At Scale

" AVA

'\‘ VAV I' |‘\ :’ "‘ E ::
BRANDS RETAILERS SHOPPING CENTERS ;
CONSUMER 4%
* Develop product « Aggregate brands « Aggregate retailers e
+ Sell through retailers and experiences and experiences
or  Sell brands * Provide a physical
own retail concepts marketplace to

facilitate commerce

O OneMarket™



Consumers’ Expectations Have Changed

Customers
expect to be
treated like a
human, not a

number

Customers
expect
immediate,
responsive
service

Customers
expect
consistency

Consumers will
share personal
data —in
exchange for
better service

Predictive,
anticipatory
service is
increasingly the
norm

Source: Industry research, multiple sources
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Digital Players Are Catering to Changing Consumer
Needs Putting Pressure On Traditional Retail Models

AVA
" VAV

BRANDS DIGITAL / NEW MODELS?

* Develop product  Collect consumer data
 Sell through retailers and insights
or » Provide advertising,
own retail concepts purchasing, and even

fulfillment in one place

* Provide convenient and
engaging experiences

OneMarket™
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Digital Leaders Have Built Successful Platforms

INFORMATION TRANSACTION m LOYALTY SUPPORT

S SRR, @ @+~ AMAZON - @------memmmmmememn L o>
<e e @------mmmmmmmmee e ®------ €L @ S @~ >
Alibaba con

O OneMarket™ 7
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Digital Models Are Collecting Vast Amounts of Data

PHYSICAL

SHOPPER IDENTITY: Unknown until purchase

BROWSING (INTENT) DATA: Unknown

Unknown unless enrolled
in loyalty program

PURCHASE HISTORY:

O OneMarket™
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Retailers Must Accelerate Their Speed of Innovation
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Sources: Quarterly Reports, Industry Reports, OneMarket Analysts
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Networked Technology Offers Efficiency and Scale

A retail network can help individual retailers leverage each other’s IT investments and learnings thus reducing costs.

Amazon’s Scale Supports Individual Retailers are Retailers Must Significantly

Innovation Investment Resource Constrained Increase IT Spend to Compete

$15B 75-85% 87% +

Amazon spend in 2016 on Of retailers’ IT budget spend on IT budget increase required for each
innovation — more than the top 20 maintaining and upgrading legacy individual retailer to compete with
retailers (excl. Walmart) combined systems—not innovation Amazon’s innovation engine

O Onelfaret™ Sources: IHL Services 0
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Networked Data and Technology Accelerate Innovation And

Enables New Partnerships

Amazon is expected to sell 41.3 Million Echo units by 2020*

Digital Assistants — Always at Your Service
Estimated number of users of virtual digital assistants worldwide™

1,642M
1,376M
1,016M
710M
504M
390M
2015 2016 2017 2018 2019 2020

OneMarket™

1,831M

2021

Natural language
voice recognition

Artificial intelligence /
machine learning

Augmented
reality

Source: Tractica | *e.g., Cortana, Siri, Alexa and
Google Now: figures do not include enterprise usage 11
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WHAT’S NEEDED

A Large Global Retailer, Venue, and
Partner Network That Shares
Technology, Data, and Partnerships
to Improve Commerce

12
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We Are Building a Network of Shared Technology and Data to

Enable New / Better Ways to Shop

Retailers Venues
» Customer Data » Proximity Data
» Transactional Data » Local Venue &
« Unique Products & Retailer Content
Services Content » Local Events
« Services

OneMarket™

Technology Companies

* Hundreds of Millions

of Consumers

* Interactive Experiences

13
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Multi-sided Platform

Reta'\\ers & Ven(_,e:S

ENABLING
TECHNOLOGIES

Voice Search Q
Bots O
Augmented Reality O

Natural Language
Processing

Machine Learning O

OneMarket™
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Data Inputs & Processing

Retailer

o OneMarket™

Data

Third Party
Data Provider

Federated ID

Machine Learning & Al

Network Insights

Shopper Profiles

Technology Company

15
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Network Expanded View of the Customer

Single Retailer

Network View

O OneMarket™

$540 QKK

Overall Spend Number of Purchases

$8,400 QAN RS

Overall Spend Number of Purchases

Above is an actual example from a retailer about their
customer in our network.

LOW

Luxury Score

HIGH

Luxury Score

16
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Capabilities of the OneMarket Platform

OneMarket is developing the technologies that enables the below capabilities:

Consumer
Identification

Compiles common identities
in a comprehensive data
base of consumers
containing useful information
for network participants

O OneMarket™

Communication
with Consumers

A variety of communication
channels whereby network
participants and consumers
can interact with each other
and seamlessly move
between channels whilst
continuing the interaction in
a way that enriches the
experience

Introducing Hadley:

OneMarket’s consumer
facing brand

(Q Hadley

Location
Data

Functionality and capability
to collect accurate indoor
location data in shopping
venues, car parks, airports,
retailers and other venues

Provides a unique
opportunity to acquire rich
data which can be used to
enhance services offered by
network participants

Logic
Capabilities

Proprietary data algorithms
enable OneMarket to
provide predictive consumer
insights to network
participants, with a view to
allow them to better service
consumers
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Introducing Hadley

« Hadley is OneMarket’s consumer-facing engagement platform
designed to deliver the best consumer-centric commerce
experiences

* Provided as a platform and service for network participants to
engage their customers

« Enables personalized end-to-end commerce experiences

» Works across multiple retailers, for both online and in-store
purchases, and other consumer experiences

» Currently lives on Facebook Messenger, SMS and email

O OneMarket™

© MESSENGER

Press home to unlock

18
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PRODUCT DEMO

OneMarket is building a consumer
engagement platform to:

Engage the customer

Learn from data and interaction
Provide location specific features
Reduce friction in physical space

19
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Demo: Live Receipt on Nordstrom.com

O OneMarket™

®  ® |} Nordstrom: Designer Collectic X

& C () | @ Secure | https://secure.nordstrom.com/OrderConfirmat
i Apps y Workday () Okta &, Google Drive [5] Google Docs Google Sheets [ Intranet [ Time Converter » [ Other Bookmarks
Anniversary Sale: save the date! July 20-August 5, 2018, Find out more,

N O R D ST RO M Cl_s Search  Hi, Mariel @|

Designer Women Home & Gifts Beauty Sale What's Now

Thanks for your order, Mariel. We hope you love it. 412412018

We'll email a confirmation to mariel88@yopmail.com

Order Number Thanks for being a Nordstrom cardholder
883383408

You're earning points on this order and getting
When to expect your order closer to your next Nordstrom Note.

Your order is estimated to arrive between Fri, 04/27 and Wed, 05/02.
Visit Your Account to see your points, Notes and

benefits.

Stay up to date on your order

Get your receipt and other great
benefits all in one place when you

send to Facebook Messenger.

20
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Demo: Live Receipt on
Nordstrom.com

O OneMarket™

Track: UPS
m QUICK START ¥

< 1Z302W710320634157

NORDSTROM %
- .

5) InTransit to UPS
Scheduled Delivery Date:

Information unavailable

Service Level:
UPS Ground

To:
SAN FRANCISCO, CA, US

Weight:
1.201BS

0 =

21
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Demo: Intelligent Parking

Q Order Details d X

Westfield

Westfield Century City Parking
02Jan 2018 2:39 PM

Mom'’s Car (ABC123)
Entry: 02 Jan 2018 at 12:14 pm PST
Exit 02 Jan 2018 at 2239 pm PST

$7.50
Subtotal: $7.50
Tax: $0.50
Total $8.00
Payment Method VISA -7103
Order Number:
2283227189

7\ :

O OneMarket™ = /
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Demo: Travel Retail

100% -

Sign Up for Live Receipts

9:47

Tuesday, April 24

Provide your mobile number to get a copy of the receipt sent
to you via Facebook Messenger.

0= 415-555-5555

© MESSENGER

Hi, I'm Hadley. I've got your receipt.

Slide to view

Press home to unlock

(S}
—
=J
=
-0
o
bl
()

O OneMarket™
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Demo: Travel Retail (2 M\

ecssee T 1:14 PM 100% M-
Hadley >
< Back Typically Replies Instantly Manage

4 o Hi, I've got your Café receipt.

Order confirmation

Deluxe Coffee - Double
Shot

Paid with
Visa - 0003

° Total $9.90

How can | help with your
travel?

O OneMarket™
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Demo: Travel Retail

O OneMarket™

-

|\

Flight Info

£ Select Your Flight

&

Results for flights from SFO to LAX

on Apr 25, 2018

Departure 5:35 am

Flight WN1245 to LAX
Boarding Time: 4:45 am
Status: Scheduled

x Departun‘m

Flight CP6017 to LAX
Boarding Time: 4:50 am

Status: Scheduled, Gate:
45B

E Departure 6:00 am

Flight UA261 to LAX
Boarding Time: 5:10 am

—~

X

_
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Initial OneMarket Network Products

Live Receipts Intelligent Parking Shopper Profiles Shopper Intelligence  Shopper Exchange
Interactive digital receipt that ~ Network software product Network data product that Network data products that  pjgital ad marketplace
allows retailers / venues / car  that enables all types of allows retailers/venues to leverages data science that enables brands
parks on network to engage venues to upgrade their download individual capabilities to analyze data and retailers to drive
shoppers after a transaction  gyjsting parking offeringto  shopper profiles enabling for retailers and venues that  jncremental sales by using
online or in store by creating reduce difficulties them to offer unique reveal in§ights and purchase and browsing
225;%??;2%5??&3”;;?5?& consumers face when products, offers, discounts reformations for history for targeting and
consumer entiring / exiting controlled and experiences performance improvement attribution of digital ads
parking

Engagement Across — Builds — Better Experiences Via Relevant
Multiple Touchpoints Federated ID Ads and New Product Features

O OneMarket™ 26
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Growth Areas Are Focused Around Retailer & Consumer
Pain Points and Go-to-Market Partnerships

\

Retailer Solutions Technology ) New Channels
(Returns) .~ . Partnerships (Voice, SMS)

~
S

®

N,
\\ ,l
S PR
~ -
- -
——————

___________
e ~
P ~
/’ \\
4 N\,

— 1

Live Receipts New Retail Channel
Extensions Segments Partnerships

N /
N "
(N ’
~ -,
~, 7
~ -
~ -
™ Ssa =TT S ST NS
OneMarket ———

27
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Gaining Traction with US and UK Markets

«  Active discussions with leading retailers in the United
States and United Kingdom including department
stores, mass merchandisers and specialty retailers

Contracted with Nordstrom, Express, GUESS?, Inc.,
New Stand

« 23 United Kingdom based retailers currently
subscribe to OneMarket’s digital receipts product, which
is a precursor to the fully- networked Live Receipts
product

«  Approximately 36 brands used the Shopper Exchange
product in 2017

O OneMarket™

Venues

« Engaged in active discussion and negotiation with top
venue operators in North America and Western Europe

« Contracted with Unibail-Rodamco/Westfield, Macerich,
Taubman, and Steiner + Associates

* Los Angeles International Airport (LAX) implement
Live Receipts product for an initial term of 6 months

29
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Revenue Drivers: Non-Media Products

Network Participant Revenue Model

Legend

Recurring and fixed
for year-plus

. Variable, volume-based

Subscription Fees / Non-Recurring Fees /

- Retailers
Software-as-a-Service (SaaS)

Initial
Focus

B Venues / Car Parks

ONEMARKET"

Tech Companies
& Other Platforms

Future
Focus

m.Access Royalty /
Third-Party o

Developers
(App Creators Leveraging Platform)

O OneMarket™
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Revenue Drivers: Media Products Legend

. Share of media spend

Advertiser Pricing Model Share of purchase

(conversion-based)

Brands

(O

ONEMARKET"

Retailers

*CPM: cost per thousand / CPC: cost per click

O OneMarket™

31
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Q&A

32
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Appendix

33
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Corporate Structure “

OneMarket Limited

90%)

10% ()
Unibail-Rodamco/ Westfield >

OneMarket™

34
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Capitalisation

« On implementation, OneMarket is expected to have
cash and cash equivalents of approximately $160M

 Sufficient to meet anticipated cash needs
to late 2019

 Estimated average cash spend per month of $6.9M

« May actively seek additional funding sources, third
party equity partners, and strategic relationships

* Ability to raise debt and equity capital through
OneMarket Limited or OM Delaware

O OneMarket™

Breakdown of Costs

9%

72%

m Salaries & Wages, Benefits and Contract Labour
® Technology Contracts
Rent, G&A, Listing and Other

35
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OneMarket Data Privacy

« Compliant with all regulations, including GDPR for the UK & EU
« Personally identified information not shared
« Personal information encrypted within the network

* Network participants contractually obligated to obtain consumer
consent

« Consumer data deleted at the request of network participant or
consumer

O OneMarket™

36
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Senior Managers of OneMarket

Mr Don D Kingsborough Mr Mike Blandina Mr Raghav Lal Mr Todd Suko Ms Lindsey Thomas
Chief Executive Officer EVP, Product & Engineering & EVP, Chief Data & Analytics Officer EVP & General Counsel VP, Marketing Communications
Chief Technology Officer

Mr Dan Dmochowski Mr Antony Ritch Mr John Fleming Ms Tamara Samoylova Ms Sarah Portwood
EVP, Retall EVP, Venues SVP, Finance VP, Strategy VP, Human Resources

O OneMarket™

37
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Directors of OneMarket Limited

Mr Steven M Lowy AM
Non-executive Chairman

Mr Don D Kingsborough
Chief Executive Officer

Ms llana R Atlas
Non-executive Director

Mr Mark R Johnson AO
Non-executive Director

Mr Brian Long
Non-executive Director

Steven Lowy is an executive Director of
Westfield and currently serves as Co-Chief
Executive Officer. He holds a Bachelor of
Commerce (Honours) from the University of
NSW. Prior to joining Westfield in 1987, Mr
Lowy worked in investment banking in the
US. He is Chairman of Football Federation
Australia Limited and a non-executive
Director of Scentre Group and the Lowy
Institute for International Policy. Mr Lowy’s
previous appointments include President of
the Board of Trustees of the Art Gallery of
New South Wales, Chairman of the Victor
Chang Cardiac Research Institute and
Presiding Officer of the NSW Police Force
Associate Degree in Policing Practice Board
of Management.

O OneMarket™

Don Kingsborough is Chief Executive Officer
of OneMarket and is currently an executive
director of Westfield. He has been involved
in the technology and retail sectors for the
past 40 years and has helped establish a
number of successful businesses. Mr
Kingsborough has held a number of senior
positions including as PayPal’s Vice
President of Global Retail, Global Business
and Corporate Development and as
President of consumer products at Atari in
the late ‘70s and early 80s. In 2001 he
founded Blackhawk Network and was CEO
for a decade during which time he pioneered
the gift card market.

llana Atlas is a non-executive Director of
Westfield Corporation. Ms Atlas was
previously a partner in Mallesons Stephen
Jaques (now King & Wood Mallesons) and
held a number of managerial roles in the
firm, including Managing Partner and
Executive Partner, People & Information. In
2000 she joined Westpac as Group
Secretary and General Counsel before being
appointed to the role of Group Executive,
People in 2003. In that role, she was
responsible for human resources strategy
and management as well as Westpac's
approach to corporate responsibility and
sustainability. Ms Atlas is Chairman of
Coca-Cola Amatil Limited and Jawun. She
is a Director of Australia and New Zealand
Banking Group Limited, Paul Ramsay
Foundation and Adara Development
(Australia) and is a Fellow of the Senate of
the University of Sydney. She was
previously Chairman of Bell Shakespeare
Company.

Mark Johnson is a non-executive Director of
Westfield. He holds a degree in law from the
University of Melbourne and a Masters of
Business Administration from Harvard
University. Mr Johnson is a senior advisor
for Gresham Partners in Sydney, advisor in
Australia to Bank of Tokyo Mitsubishi UFJ
and Chairman of Dateline Resources Limited
and Alinta Energy. He is Chairman of the
Advisory Board of the Australian APEC
Study Centre at RMIT University, Chairman
of the ASIC External Advisory Panel and a
Life Governor of the Victor Chang Cardiac
Research Institute. He previously held senior
roles in Macquarie Bank before retiring as
Deputy Chairman in July 2007 and his
former directorships include Pioneer
International, AGL Energy and the Sydney
Futures Exchange.

Brian Long is a non-executive director of
The Commonwealth Bank of Australia,
Brambles Limited and Cantarella Bros Pty
Ltd. He retired as a partner of Ernst &
Young on 30 June 2010. Until that time he
was the Chairman of both the Ernst & Young
Global Advisory Council and the Oceania
Area Advisory Council. He was one of the
firm’s most experienced audit partners with
over 30 years’ experience in serving as audit
signing partner on major Australian public
companies including those in the financial
services, property, insurance and media
sectors. He is also a Council Member of the
University of New South Wales and a trustee
of the Centennial Park and Moore Park
Trust.

38
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Directors of OneMarket Delaware

Mr Steven M Lowy AM

Steven Lowy is an executive Director of
Westfield and currently serves as Co-Chief
Executive Officer. He holds a Bachelor of
Commerce (Honours) from the University of
NSW. Prior to joining Westfield in 1987, Mr
Lowy worked in investment banking in the US.
He is Chairman of Football Federation Australia
Limited and a non-executive Director of Scentre
Group and the Lowy Institute for International
Policy. Mr Lowy'’s previous appointments
include President of the Board of Trustees of
the Art Gallery of New South Wales, Chairman
of the Victor Chang Cardiac Research Institute
and Presiding Officer of the NSW Police Force
Associate Degree in Policing Practice Board of
Management.

O OneMarket™

Mr Don D Kingsborough

Don Kingsborough is Chief Executive Officer of
OneMarket and is currently an executive
director of Westfield. He has been involved in
the technology and retail sectors for the past 40
years and has helped establish a number of
successful businesses. Mr Kingsborough has
held a number of senior positions including as
PayPal’s Vice President of Global Retail, Global
Business and Corporate Development and as
President of consumer products at Atari in the
late ‘70s and early 80s. In 2001 he founded
Blackhawk Network and was CEO for a decade
during which time he pioneered the gift card
market.

Mr Jeffrey Goldstein

Jeffrey Goldstein is a non-executive Director of
Westfield. He holds a Ph.D., M.Phil and M.A. in
Economics from Yale University, a B.A. in
Economics from Vassar College and also
attended the London School of Economics. He
is Chief Executive Officer of Springharbor
Financial Group, LLC and Senior Advisor of
Hellman & Friedman LLC, a private equity
investment firm. Mr. Goldstein served as the
Under Secretary of the Treasury for Domestic
Finance and Counsellor to the Secretary of the
Treasury in the United States. He also served
as the Managing Director and Chief Financial
Officer of the World Bank and was Co-
Chairman of BT Wolfensohn and a partner at
predecessor firms and a member of the
Bankers Trust Company Management
Committee. He currently serves on the Board of
Bank of New York Mellon Corporation as well
as Edelman Financial and Vassar College.

Mr Jaap Tonckens

Jaap Tonckens is the Chief Financial Officer of
Unibail-Rodamco and a member of the Unibail-
Rodamco management board. Mr Tonckens
has previously served as Chief Investment
Officer and as General Counsel of Unibail-
Rodamco. Prior to joining Unibail-Rodamco, Mr
Tonckens served as Managing Director at
Endurance Capital, a private equity firm in New
York. From 1994 to 2008, Mr Tonckens worked
at Morgan Stanley & Co., first in London and
then in New York, where he was a managing
director in the Leverage & Acquisition Finance
department. Prior to that, Mr Tonckens was an
associate at Shearman & Sterling in New York
and Paris for more than four years. Mr
Tonckens is a graduate of the University of
Leiden in the Netherlands and of Emory
University in Atlanta (USA).
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